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Homeless Not Toothless

Homeless Not Toothless is a nonprofi t organizati on dedicated to 
raising the pride and dignity of the homeless, foster youth, and 
underserved through quality dental care. Since its incepti on in 
1992, we have provided treatment to more than 60,000 people, 
totaling more than $5 million in services. The success of our 
organizati on and our outreach is dependent enti rely upon the 
fi nancial contributi ons and support of corporati ons and private 
sponsors. We have been fortunate in the past to have support from 
businesses and nonprofi ts such as Bank of America, University of 
California Los Angeles (UCLA), the Venice Family Clinic, and the 
American Dental Associati on (ADA), and we are hopeful that this 
year will be no excepti on. Homeless Not Toothless is seeking a $5 
million endowment to completely fund the ongoing treatment of 
its current 16,000 pati ents per year. The yearly operati ng budget of 
$1.5 million is now being donated by the denti sts and dental offi  ces 
who volunteer to provide services and care. An additi onal $500,000 
is needed to cover the supplies and lab fees. As a sponsor, you will 
receive a multi tude of benefi ts, of which include positi ve local and 
nati onal media att enti on and spotlight features in our newslett er 
seen and read by more than 13,000 people. In additi on, you will help 
tens of thousands of homeless, foster youth, and underserved within 
the greater Los Angeles area receive quality, pro bono dental care. 
Thank you in advance for taking the ti me to review our sponsorship 

proposal packages.
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Founded by Dr. Jay Grossman in 1992, Homeless Not Toothless is a 501C(3) nonprofit organization 
dedicated to raising the pride and dignity of the homeless, foster youth, and underserved through 
quality dental care, and has provided more than $5 million in services since its inception.

BOARD DIRECTORS
Professor Jay Grossman, President & CEO
Dr. Briar Flicker-Grossman, Vice President

BOARD MEMBERS
Sharon Stone, Actress & Philanthropist

Larry Bernstein, Senior Financial Advisor Wells Fargo
A Slice of PR, Digital Marketing Team

AMBASSADORS
Bill Macy, Actor & Philanthropist

Felicity Huffman, Actress & Philanthropist

ACCOUNTING
Barry Goldstein, Senior Tax Manager Avitus Group

MISSION

VISION

OBJECTIVES

Homeless Not Toothless is dedicated to providing free and quality dental care to the homeless, foster youth, 
and low-income persons, bringing back one smile at a time. The organization is also committed to empowering 
the homeless and underserved by providing access to becoming a part of the mainstream work force again.

The goal is to expand Homeless Not Toothless nationwide while continuing to provide quality treatment at the 
existing offices. As of 2020, HNT had treated more than 60,000 patients, including veterans, homeless, and 
foster youth, and more than three-dozen additional dental practices now offer HNT services.

Homeless Not Toothless is seeking a $5 million endowment to completely fund the ongoing treatment of its 
current 16,000 patients per year. The yearly operating budget of $1.5 million is now being donated by the 
dentists and dental offices who volunteer to provide services and care. An additional $500,000 is needed to 
cover the supplies and lab fees.

OUR BOARD

About us
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Struck by the sight of homeless Veterans begging near the VA clinic, Dr. Jay felt compelled to do 
something to help. He started by donating his time, offering free dental care to help homeless Veterans 
and other underserved people. In 1992 he founded Homeless Not Toothless.

Within seven months of opening his private practice doors to the homeless, Dr. Jay had performed more 
than 100 dental procedures free of charge. Soon after, more and more homeless patients began walking 
into his practice, which encouraged Dr. Jay to expand his office space and search for partnership.  

The Venice Family Center (VFC), a nonprofit organization that provides free health care services to the 
underserved, located minutes away from Dr. Jay’s practice, soon became his first partner. Together, rules 
and guidelines were created for what is now Homeless Not Toothless. First and foremost, it was determined 
collectively that all patients must provide evidence of current sobriety that has been maintained for at 
least 90 days. This is conducted by the VFC. The second crucial guideline is that all patients must be 
actively engaged in finding employment.

Dr. Jay has received a number of awards in recognition of his commitment to his profession and to 
philanthropy, including the 2014 Superdentist, the 2011 Philanthropic Award presented by actress 
Sharon Stone on behalf of the Valley Faith Council, and a 2003 Department of Defense Award for his 
work with the homeless as described in Sports Illustrated, People, Time, and Smithsonian. In addition, he 
has reviewed more than 600 cases for plaintiff and defense trial attorneys, serving as a dental expert for 
malpractice, auto injury, and peer review.

Dr. Jay lives in Malibu, California, with his wife, Briar, and their children, Sydney, Eric, and Ari.

Homeless Not Toothless is the vision of Dr. Jay Grossman, DDS, founder of his dental practice 
Concierge Dentistry, and a clinical professor of dental medicine at UCLA College of Dentistry and 
NYU College of Dentistry, and a former professor at Western University. 

Dr. Jay received his dental degree in 1988 from the 
New York University College of Dentistry, and obtained 
his license to practice in New York. Shortly thereafter, 
he followed his wife, Briar, to her hometown of Santa 
Monica, California, where he joined the U.S. Navy while 
studying for his California license. 

Dr. Jay did his tour of duty in Long Beach, and following 
his discharge, opened a practice in Brentwood, California, 
near West Los Angeles VA Healthcare Center.

MEET THE FOUNDER
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Sponsoring Homeless Not Toothless includes a multitude of benefits such as brand visibility, 
recognition via traditional and digital  marketing, creative approval on collateral featuring their logo,  
and access to tens of thousands of loyal people.

Sponsorship Packages

smile   for
the   world

Sponsor

GOLD
Smile

Sponsor

$100,000
Facebook and Instagram Promotion

12 E-mail Blast to +13,000 with Spotlight

Press Releases to Local & National Media

On-Site Sales and Sampling

Company Representatives at Events

Radio, Television, & Print Marketing

“Making a Difference Award” Presentation

Certificate in Your Honor

Media Publication

$50,000
Facebook and Instagram Promotion

8 E-mail Blast to +13,000 with Spotlight

Press Releases to Local & National Media

On-Site Sales and Sampling

Company Representatives at Events

Radio, Television, & Print Marketing

“Making a Difference Award” Presentation

-

-
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DAZZLING
Smile

Sponsor

Bright
Smile

Sponsor

$25,000
Facebook and Instagram Promotion

4 E-mail Blast to +13,000 with Spotlight

Press Releases to Local & National Media

On-Site Sales and Sampling

Company Representatives at Events

-

-

-

-

$10,000
Facebook and Instagram Promotion

E-mail Blast to +13,000 with Spotlight

Press Releases to Local Media

-

-

-

-

-

-
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SPONSOR 
HNT

FOR A
BETTER
FUTURE



Homeless Not Toothless is an organizati on dedicated to providing free dental care to those in need, 
and provides measurable engagement for your brand. HNT works with sponsors to measure engage-
ment and acti vati on, create customized campaigns, and off er on-site opportuniti es.

Why Sponsor HNT?

Contact US

Boost brand awareness and loyalty through product placements, signage, company 
representati ves, traditi onal and digital media.

Live events with pre-marketi ng, on-site opportuniti es and follow-up campaigns to promote 
your brand.

Expand your target audience, gaining lifelong customers in a high-income professional 
consumer market through multi media campaign, traditi onal marketi ng and digital media.

Connect with successful professionals through contests, events, training programs, speaking 
opportuniti es, and traditi onal and digital media.

Receive a presentati on of the “Making a Diff erence Award” with media and photo 
opportuniti es.
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310.820.0123

jgrossman@homelessnott oothless.org

11980 San Vicente Blvd.
Suite 507
Los Angeles, CA 90049

www.homelessnott oothless.org
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